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RESIDENCE 2001—4301 (EXCLUDING 2401—2601, 3901, 4001) | 1 BEDROOM | 1 BATHROOM | POWDER ROOM

EAST 50™ STREET

814 Ft* / 75.6 M? Closet

Gracious Marble Entry Foyer

Windowed Separate Eat-in Kitchen . .
Delivery Service

PARK AVENUE
LEXINGTONAVENUE

EAST 49™ STREET
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price or recourse against sponsor. Sponsor reserves the right to make changes to the unit in accordance with the offering plan. The complete offering terms are in an offering plan available from sponsor (AB Stable LLC). File no. CDIS-0101. Equal Housing Opportunity

a registered trademark of Hilton International Holding LLC, an affiliate of Hilton Worldwide Hold
uaranties whatsoever with respect to the residences. The developer uses the Waldorf Astoria brand

gs Inc. (together with its affiliates, *Hilton”). The residences are not owned, developed, or sold by Hilton and Hilton does not make any representations.
ame and certain Waldorf Astoria trademarks (the *Trademarks™) under a limited, non-exclusive, non-transferable license from Hilton. The license may
ay expire without renewal, in which case the residences described herein will not be identified as a Waldorf Astoria branded project or have any rights to use the Trademarks. This floor plan is based on construction drawir

d is subject to normal

es and tolerances. The square footage on this floor plan exceeds the useable floor area. Minor inaccuracies in layout and room dimensions as shown on this floor plan will not excuse a purchaser from completing the purchase of a unit without abatement in

Interior Area: South Exposure Dedicated Audio/Visual Technology

Dedicated Concierge Closet for Secure
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